








FOOD FOR THOUGHT

Increasingly, shoppers are buying into promotional health 
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becomes even more important and should be a priority for 
brands in the next years.
The current world epidemic crisis will further fuel the craze 
around healthy eating. People are seeking to boost their 
immune system in response to the outbreak by eating healthier 
and being mindful of what they eat. (ndtv food)

Younger consumers crave for adventurous and 
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monotonous lifestyles caused by lockdowns. Two 
Asian foods are expected to grow in the next years:

- Bubble Tea a drink from Taiwan, with 
�T���y�T�}�¡�����T�Ž�¡���É�m�6�����‹�¡�T���T�%�Ž���ƒ�à�¡�Á�Ê���©�b�¡�T�m�
�}�v�³�ë�%�}�ë�Ž�¡�s
- Ube, the purple and sweet root vegetable from 
Philipines.

7. BEYOND 
THE CALORIE

At the same time, protectionist measures by 
national governments during the pandemic crisis 
could provoke food shortages around the world. 
We might see less supply for exotic products and 
more demand for local products from consumers.

8. TRAVEL 
THROUGH TASTE 

9. INSTA 
FOOD

CBD (not-psychoactive derivate from the 
cannabis plant) is expected to grow across 
the snack and candy market. Big players will 
need to focus on educating consumers 
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insomnia.
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industry, with endless creativity on food 
plating, pairing, colouring. This creates 
expectations in what people are seeking 
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and candy solutions by global manufactures 
are the result, where they’re hoping to 
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increased brand interest & loyalty.
Oreo has been releasing special 
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cookie from Mondelez International, 
surprised customers with 2 fashion 
partnerships.

- A collaboration with the fashion icon 
Chiara Ferragni, through a special 
packaging design.
- A limited-edition of red Oreos in 
partnership with the American fashion 
brand Supreme.
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INTERESTED 
TO KNOW 
MORE ABOUT 
THE LATEST 
TRENDS?

WWW.QINDLE.COM

REACH OUT!

We are innovators and designers. We 
help our partners solve their industry 
challenges and build a bright future. 
By bringing together strategy, design 
and technology, we create solutions 
that contribute positively to people, 
our ecosystem and the bottom line. 

MAKE IT REAL


